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CONSUMER
EXPERIENCE



“We don
to channels. We don’t hear
talk about channels very much.
Customers value experiences.”

L4

— James Nordstrom



40%

During the
pandemic,
consumers
switched to new
brands, exploring
beyond their
favorite products

O\V :

of consumers

of consL
have purchased expect
something from companies to
one brand over deliver
another based on personalized
the service they experiences

expect to receive
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Learn More
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ford We'll pick up your car for service and then
bring it right back. It's part of You Mode — The
convenience of owning a Ford. Made just for you.

' PlayModeé |

Stay in

Next time, skip the wait with
Ford Pickup & Delivery.

= D YouTube

Search

1 »

0 013/030

Ford Pickup & Delivery | You Mode

174,000 views Oct 24, 2022 Let us pick up your Ford, take it in for service and then bring it right back.
It's part of You Mode — The convenience of owning a Ford. Made just for you. ...More

5 8K

Ford Motor Company @
2.22M subscribers

CQ pislike > Share L Download =+ Save

SUBSCRIBE

Comments @ Add a comment...

Qa ¢ & 0 K

< | Motor Company Listenable Relate >

CAN A TRUCK CHANGE EVERYTHING?

A ATk e e Can A Truck Change

Everything? | F-150 Lightning |...
Ford Motor Company &
65K views * 5 months ago

All-New Ford Mustang Global
Debut | 2022 North American...

Ford Motor Company @
598K views * Streamed 3 weeks ago

The All-New Ford Bronco®
Raptor™ | Ford

Ford Motor Company &
1.5M views * 8 months ago

ASMR: Ford GT Wash and Wax |
Speed Therapy | Ford

Ford Motor Company @
384K views * 3 years ago

Mix - Ford Motor Company

More from this channel for you

F-150 Lightning Live Reveal | F-
150 | Ford

Ford Motor Company &
1.8M views * Streamed 1 year ago

F-150 Lightning: Going Electric
- with KevOnStage | Ford

[ SO PSS -

Q. Ford Motor Company

Bill Brown Ford (V] R

@ 22h- Q@

Let us pick up and return your vehicle for service.
It’s part of You Mode. All the convenience of
owning a Ford. Made just for you.

st be enrolled In FordPasse
Ip. D

DO® 880 244 Comments 101 Shares

© Send message now

Let us know how we can helpge—
~

a @ ©

Home Watch Profile

Stayin Play Mode
With Ford Pickup & Delivery

Let usipick up and return your vehicle for service.
It’s part of You Mode. All the convenience of

Stay in Shopping Mode
With Ford Pickup & Delivery

owning a Ford. Made just for you.
LEARN MORE @

Important Ford Pickup & Delivery Program Details

Ford Pickup & Delivery

It’'s part of You Mode.
All the convenience of owning a Ford. Made just for you.

Here, Owners Mean the World

There are a lot of reasons to love being a Ford owner.
Ford Pickup & Delivery is one more. Just tell us when
and where you’d like to have your Ford picked up —
home, work, or anywhere nearby — and we’ll come get it,
service it at the dealership and return it to you. And

the round trip’s on us for FordPass® Rewards? members.

Scheduling Service Is This Easy A Rewarding Experience

Ford Pickup and Delivery® is complimentary for FordPass
Rewards members. So, download the FordPass App* and
join today.

Find a dealer to schedule service or you can even schedule
right in the FordPass® App2.

aFord Pickup & Delivery service may be limited based on distance from the dealership. Does
not include parts or repair charges. A nonoperational vehicle is not eligible and will require a
roadside event. Same-day appointments are not available for this offer. Offer is nontransferable.
Visit FordPassRewards.com for important program details and terms and conditions.

®Must be enrolled in FordPass Rewards to receive FordPass Rewards bonus Points. Points are
not redeemable for cash or check. See the FordPass Rewards Program terms and conditions
at FordPassRewards.com for information regarding expiration, redemption, forfeiture and
other limitations on FordPass Rewards Points.

‘FordPass App, compatible with select smartphone platforms, is available via a download.
Message and data rates may apply.

Find a Dealer Download FordPass

Now we'll pick up, service and drop off your vehicle.*
It's part of You Mode. All the convenience of owning a
Ford. Made just for you.

SCHEDULE SERVICE @

o
\
SCHEDULE SERVICE | ARNN-S85.1212

Stay in Fun Modea.
With Ford Pickup & Belivery
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“Everyone is not your custc

— Seth Godin
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TAKEAWAYS
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THINKING 1 N€ Gap

Remove the compromis
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Don’t treat Gen Z as
one homogenous grc

\



Harness
Crush Culture

Don’t be afraid of
the power of Gen Z






Communicate your values
at the point of purchase



Be
Authentic

Don’t risk the wrath
of crush culture



| BOUGHT BREAD
ONLINE TODAY
BECAUSE | DIDN'T
WANT TO GO
DOWNSTAIRS

TO THE SHOPS, 37

Be
Conven

Instant gratification rules




MOMEN
OF MAGIC
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LAURA KNEBUSCH

. . DAVE SPINATO CLINTON SUH
Marketing Transformation | .
Consumer Experience Leader Global Vice President, eCommerce Head of eCommerce
P HARMAN International On Running

Georgia-Pacific LLC
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Removing Retail Rails

Get in the Cart Get to the Heart

Get on the List
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The Omnichannel Consumer Journey

Retail Search

On-Site Media

.....

Incrementality

Define
Consumer Goal

Py B e B M el |

Launch ;
m Omnichannel  ssfilemEEnmE= 5 EEEE ;)enr,'ea . Me:f\sure
C ' : dia & Effectiveness
ampaign |
Commerce

 Featured S
3 &) Save $2.00 off '
" (¥ Angel Soft* 16 Mega Roll

the roll that

lasts
longer!
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Sales & Share Growth

Identify Purchase
Behavior

Digital Coupons
In-Store Signage

A Georgia-Pacific Offsite Media

©2019 Georgia-Pacific Consumer Products LP. Proprietary & Confidential. Not to be copied,
shared or otherwise distributed to third parties. Distribution, shelving, promotion and pricing are at the sole discretion of the retailer..
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https://www.tiktok.com/@lisiaarias/video/7134814439748128046?lang=en
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IBL X DOJA CAT GAMPAIGN
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A SAMSUNG COMPANY
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JBL X DOJA CAT CAMPAIGN

PROGRAM OVERVIEW

The JBL Holiday program was a 360-degree campaign featuring JBL's
global brand ambassador, Doja Cat.

Tapping into Gen-Z consumers and retail customers through exclusive
promotions, the launch of JBLXME and chances to win, we gave them
a reason to be excited about JBL around the holidays.
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DARE TO

AND WIN WITH

DopaGGt

Social Media Design Challenge
Click to Buy Influencer Programming JBLXME Launch

. DESIGN YOURWAY

Custom Macro Influencer
Content

HARMAN INTERNATIONAL. CONFIDENTIAL COPYRIGHT 2022
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JBL X DOJA CAT CAMPAIGN

KPI’'S + RESULTS

NATIONAL RETAILERS

1. Increase Brand Familiarity: +5% amongst Gen Z
O +12% increase

1. Drive Incremental Sales: +15% (Big 4 + JBL.com)
O +141% vs PY

HARMAN

A SAMSUNG COMPANY

DARE TO DESIGN - JBL.COM X ME

1. Increase (quality) site traffic +100%

o +1405%

1. Increase Number of Orders
O +200% Transactions
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CLINTON - ON



RUN CULTURE

-Q

“BE THE NUMBER ONE BRAND ON RUNNER’S BODIES”

41



INNOVATION

-Q

“On is an innovation brand at heart. We aim to bring more brand
association between On and innovation. Whether it’s through product,
brand experiences or how innovation influences our internal culture”

42



MULTI CHANNEL

Premium experience Strategic locations Intimate relationship Global network

centered around products for brand awareness and with our local communities complementary to other
serving a 360 halo effect for best customer insights On sales channels
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